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Abstract

The objectives of this study are: 1) To examine the strengths and weaknesses of the
synthetic diamond market among entrepreneurs in the Jewelry Trade Center building, Silom
district, Bangkok. 2) To study the trends of the synthetic diamond market.The research sample
comprises 15 diamond traders operating within the Jewelry Trade Center in the Silom district
of Bangkok. This qualitative study employs in-depth individual interviews as the primary
method for data collection, using an interview guide as the main tool. The gathered data will
be thoroughly analyzed to summarize the findings.

Recent research reveals intriguing insights into the synthetic diamond market. It
highlights that a significant portion of diamond entrepreneurs are relatively new to the
synthetic diamond business, typically having less than one year of experience. Synthetic
diamonds priced between 10,000 and 20,000 baht are particularly favored, with weights
between 1.00 and 1.49 carats being the preferred choice. The customer base for synthetic
diamonds tends to be youthful, typically aged between 25 and 30. One of the market's key
strengths lies in the fact that synthetic diamonds mirror the properties of natural diamonds,
coupled with their environmentally friendly production processes, which avoid ethical
controversies associated with natural diamond mining. However, a notable weakness
impacting entrepreneurs is pricing. Despite being cheaper than natural diamonds, synthetic
diamonds are viewed less favorably as long-term investments due to their unlimited
production potential. Nonetheless, the synthetic diamond market shows promising growth
prospects, gaining traction as a viable alternative to natural diamonds. Factors driving this
popularity include their affordability and comparable quality to natural diamonds. Regarding
business strategy, most entrepreneurs prefer to manufacture synthetic diamonds based on

specific orders rather than accumulating stock for long-term investment purposes.

Keyword: Marketing Factors, Strengths, Weaknesses, Synthetic Diamond
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