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Integrated Marketing Communication Influencing Economy

Car Buying Decision of Consumers in Bangkok Metropolis
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Abstract

The objective of this survey research
were to study integrated marketing commu-
nication influencing economy car buying
decision of consumers in Bangkok metrop-
olis, by using questionnaire for collecting
data from the. sample size in Bangkok.
The sample size consisted of 400 customers
living in Bangkok. The descriptive statistics
used for analyzing the data was frequency,
percentage, mean and standard deviation,
the statistical average difference was
examined by t-test and One-way ANOVA

The results revealed that :-

1. female and single status, aged
between 26-30 years with bachelor degree
of education level, staff in private company,
monthly income between 20,001-30,000 baht
and average distance of driving 51-60 km
per day

2. Most of consumer Decision making
make self-decision. most consumer admired
to purchase Nissan model March with
automatic transmission, purchase via financial

institution, time is average at 1-3 months,

numbers of showroom visited to collect
concrete information to support decision
making is average at 3 showrooms.
Consumers pay more attention to the car’s
appearance. And interested in buying
in motor show. Due to discount prices
And a special gift will be given. Long
repayment period of 60 - 72 months. Price
range is between 450,001 to 500,000 baht.
Important reason that caused consumer to
make purchase of Nissan model March is
because consumers perceive benefits of fuel
economize.

3. Consumer opinion towards
marketing mix factors in term of product,
price, Distribution channel, and promotion
are high.

4. Consumers in Bangkok with a
focus on integrated marketing communication

Economy car are high.

Keywords: Integrated Marketing, Commu-

nication and Economy Car
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