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The Model of Administration Sell Silk cloth Thai
from Northeastern community to retail market.
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Abstract

Research. The purpose of this research
was to study 1) the ability of the operator,
an element of way sale administration,
the quality within of silk cloth Thai buyer,
and the effect of way sale silk cloth Thai
administration. 2) the relation between way
sale administration, the quality within of silk
cloth Thai buyer, and the effect of way sale
silk cloth Thai administration. 3) Guide
administration way sale silk cloth Thai
format from northeastern community to

retail market, using the framework to study

of research applying studies. The data
collection tools employed both. Questionnaires
and in-depth interviews. The involve 400
persons and were analyzed with statistical
computer program. Detailed analysis of the
entire variables that are related to assumptions
of research statistics are the Pearson
correlation coefficients (Pearson correlation)
Statistics and Factor Analysis.

1)The ability of the

operator. an element of way sale adminis-

Findings:

tration, the quality within of silk cloth Thai
buyer, and the effect of way sale silk cloth
Thai education administration meets that,
majority sample is high class the though
most, for example, way sale administration,
next the quality within of silk cloth Thai
buyer, and the effect of way sale silk cloth
Thai administration.

The second finding has to do with
the relation between way sale administration,
the quality within of silk cloth Thai buyer,
and the effect of way sale silk cloth Thai
education administration meets that, way sale
administration, there is the relation and the
quality within of silk cloth Thai buyer, and
the effect of way sale silk cloth Thai
administration. This was statistically significant
at 0.01 levels.

Thirdly, recommended the model of
administration sell silk cloth Thai from
northeastern community to retail market.
The results indicated that component

identification and ability of the operator,
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has involved four 1 models. The Independent
variable is management of distribution
channels, the administration, relations team,
services, distribution, promotion and the
physical environment. Insert variable is
feature within the buying silk Thai, the
learning, attitude, motivation and the image.
The variable is effective management
of distribution channels silk Thai, the

complacency and the loyalty.

Keyword: Model, Management, Sell,
Silk cloth Thai.
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