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Abstract

This research aims to study the process of the factors contributing the narrative
innovation across the media in The Mask Singer. The objectives base on creators and fans, 1)
by studying process of factors which related to creative thinking 2) and studying the problem
of transmedia storytelling by using in-depth interviews of five producers from Workpoint

Entertainment and a fan.
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The results of the research can be concluded that 1) the most important creative
process in transmedia storytelling is the decision-making process by the head of creator
through formal and informal meetings. 2) The second factor consists of external factors such
as core value, environment and competition in the digital industry and internal factors like
knowledge, experience, expertise, intelligence, cognitive style, motivation and dreaming. 3)
The third factor is to make fans have experience on artistic skills and share in their online
media. 4)Last obstacles are the attention of viewers always change, the copyright issues and

inadvertent of creators.
Keywords: Creative process, Transmedia storytelling, The Mask Singer Program
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